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ANNUAL SALES

Distribution of Sales by Region

Sales of retail stores in the United States in 1959
(exclusive of Alaska and Hawaii) totaled $215 billion,
an Increase of 8 percent over 1958. Retail sales in
1959. in ‘the North Central Region and in the South;
at $65 billion and $57 billion, respectively, showed
a similar percentage gain over 1958 levels. Im the
Northeast, 1959 sales ($56 billion) were only 5 per-
cent greater +than in 1958, whereas the West, with
1959 retail sales amounting +o $37 billion, showed
an 11 percent increase over the previous year.

In each of.the regions, the percentage increase for
durable-goods stores was two to three times as great
as for mnondurable-goods stores. The sharpest year-
to-year gain in the West occurred in the automotive
group (+23%), more than twice that of the next rank-
ing groups: furniture and appliance group (+11%)
and the general merchandise and apparel groups (+10%
each). The automotive group also showed the greatest
gain in the North Central Region and the South (+20%
and +16f, respectively) but was followed in each of
these regions by the lumber, building, hardware, farm
equipment group (+11% and +8, respectively). In the
Northeast Region, the relative position of these two
groups was reversed, with the lumber, building, hard-
ware, farm equipment group showing a 14 percent gain
as compared +to 8 percent for the automotive group.
Food store sales, which accounted for about a fourth
of total sales of retail stores in each region, rose
by only 2 to 3 percent between 1958 and 1959, except
for the West which showed a 6 percent increase.

Per capita retail sales in the United States in
1959 amounted to $1,235, about 6 -percent higher than

in 1958. The West which accounted for only about
one-sixth of the retail sales in the Unlted States,
1959 sales per capita in that region amounted to
$1,461, approximately 18 percent greater <than the
national average. Per capita sales were estimated
at $1,278 in the Northeast, $1,267 in the North
Central Region, and $1,063 in the South.

Average per capita food store sales in the United
States amounted +o $296 in 1959, ranging from $246
in the South to $346 in the West. For the automotive
group, the second 1largest kind-of-business group,
average per capita sales amounted to $226, with such
sales in the West almost 50 percent greater than in
the Northeast ($294 and $199, respectively).

Sales of Multiunit Organizations by Region

Compared with 1958, multiunit organizations of 11

.or'more retail stores showed an average sales in-

crease of 6 percent in 1959 for all retail kinds of
business in the Unlted States. The South showed the
largest percentage gain over 1958 sales (49%), followed
by the West (+8%), the North Central Region (+6%),
and the Northeast (+4%).

Sales of stores in the food group and general mer-
chandise group, which together comprised about three-
fourths of the total sales of these organizations in
each region, increased by 5 percent and 8 percent,
regpectively, over 1958 levels. The year-to-year
gain for the general merchandise group was substan-
tially larger than for food stores except din the
South, where hoth groups showed increases between 8
and 9 percent.

FIG. .-PER CAPITA SALES OF DURABLE AND NONDURABL E-GOODS STORES: 1959
ALL RETAIL STORES BY CENSUS REGIONS
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Table 1. ESTIMATED SALES OF ALL RETAIL STORFS, UNITED STATES AND CENSUS REGIONS, BY KIND OF BUSINESS: 1959 AND 1958

{Mi11liona of dollars)
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United States Northeast North Central South West
Kind of business .
P t Percent Percent Percent . {Percent
1959 1958 cxg;g 1959 1958 | honge | 1959 1958 | ange 1959 |05 | SOoee 1959 los8 | e
A1l kinds of business )
e S S 215,413 [ 200,353 +8 55,834 | 53,148 +5 | 65,480 | 60,684 +8 | 57,038 | 52,989 48] 37,061 | 33,532 +11
4 | 19,852 | 17,700 +12 | 13,214 § 11,239 +18
Durable-goods stores, total..| 71,662 | 63,409 +13 16,661 | 15,279 +9 | 21,935 | 19,191 +]4 y y N
Nondurabge-goods stores, total.| 143,751 | 136,944 +5 | 39,173 | 37,869 43 | 43,545 | 410293 +5 | 37,186 | 35,289 [, 45 | 23,847 | 22,203 +7
809 +3 8,780 8,307 +6
Food groupecs.csccceesuunneesaaand 51,680 50,263 43 14,729 | 14,488 +2 | 14,953 | 14,659 +2 | 13,218 | 12, , B
uroger;pstores....... | 46i043 | iarsae 43 | 11,985 11,710 +2 | 13,405 | 13,120 +2 | 12,451 | 12,020 + | 8,202 7,706 6
+6. 2,614 2,497 +5
Eating end drinki laces.......i 15,601 | 14,792 +5 4,956 1 4,724 +5 4,872 4,597 + 3,159 2,97 , 5
Fating P O 10488 | 9,87 s | 3383 3l37 +5 | 2,020 | 2897 +9] 2,352 | 2,208 1] 1,824 1732 +5
General merchandise grouPe....... 23,391 21,668 +8 5,410| 5,085 +6 7,193 6,620 +9 6,613 6,160 +7 4,175 3,803 +10
Dept. stores and dry goods .
ggneral merchandige stores....| 16 ,621 | 15,346 +8 3,927 3,668 +7 5,140 4,760 +8 4,418 4,085 +8 3,147 2,83; 4%3
Department stores...... ol 13,609 | 12,564 +8 3,502 | 3,244 +8 4,396 4,050 49 3,329 3,107 +7 2,381 2,16 +,
Variety stores..... eseass| 3,850 r3’61]‘ +7 1,077 | 1,047 +3 1,085 11,021 +6 1,153 1,045 +10 535 3‘5338 +7
Mail order (dept. store mdse.). r1’,703 1,536 +11 289 257 +12 645 582 +11 487 bhd, +10 283 +12
3,254 +7 1,835 1,672 . +10
Apparel ErOUPes.eseesssnscnsenaa] 13,266 | 12,558 +6 4,522 4,355 + 3,440 3,277 +5 3,469 B 5 "
Women's ready-to-wear stores...| 4,712 | 4450 +6 | 1423 1445 -2 | 1,289 | 1157 41| 1,202 | 1,239 " 708 609 +16
Shoe S1OreS.iesesnscsenncensens| 2,334 2,221 +5 790 790 0 639 625 +2 550 500 +10 355 306 +16
Furniture and appliance group....| 11,042 10,323 +7 3,211 3,018 % 2,957 | 2,77 +71 2,906 ) 2,73 +5 | 1,968 | 1,76 +11
Furniture, home furnishings
stores..f.. " 6,988 6,635 +5 1,877 1,767 +6 1,877 1,845 +2 1,986 1,865 +6 1,248 1,158 +8
Furniture stores..eeesroie...] 5,232 4,854 +8 1,266 | 1,174 +8 1,452 1,342 +8 1,652 1,553 +6 862 785 +10
Household appliance, TV
T0810 SUOTEE - e ts e 4,053 3,688 410 ™ ™ -1 1,0 931 +15 921 898 3 723 608 +19
Lumber, bujlding, hardware, farm
equipment BTOUD veeeeensoensnan 15,276 | 13,850 +10 2,976 2,616 14 | 5,723 | 5,166 4111 3,978 | 3,689 481 2,591 2,379 +9
Lumber yards, building mate-
rials dealers®.. 9,106 8,154 +12 2,104 | 1,794 +17 3,113 2,847 +9 2,393 2,245 +7 1,496 1,228 +18
Lumber yardg..... 5,907 5,199 +14 1,322 1,099 +20 | 2,089 ] 1,8% +11 | 1,462 | 1,338 9 1,0% 88g +16
Hardware stores. 2,751 2,653 +4 624 650 -4 | 1,023 971 +5 7%0 656 +13 Q) Q] -
Automotive Eroup...iceieesiesiees.. 39,4391 33,859 416 8,686 8,035 +8 | 11,743 9,807 +20 | 11,561 9,958 +16 7,449 6,059 +23
Passenger car dealers (franchised) 32 ,472 27,373 +19 7,401 6,705 +10 | 10,095 8,315 +21 9,050 7,673 +18 5,926 4,680 27
Gasoline service stations. 16,793 | 15,758 +7 3,183 2,993 +6 5,722 5,290 +8 4,867 | 4,573 +6 3,021 2,902 +
Other retail stores......... 28,9251 27,282 +6 8,159 7,834 +4 8,917 8,492 +5 7,241 6,809 +6 4,608 4,147 +#11
Orug and proprietary siores. 7,150 6,599 +#8 1,655| 1,575 +5 2,218 2,033 +9 1,950 1,770 +10 1,327 1,221 +9
+1QUOr B1OT@Sueesceercrrnrnanas 4,729 4,438 +7 1,563 1,416 +10 1,184 1,156 +2 1,250 1,150 +9 732 76 +2
r Revised.
1 Not shown because of high sampling variability.
2 Includes lumber yards, building materisals dealers; paint, plumbing, and electrical stores.
Notes: Data do not include Alagka or Hawaii. A1l kinds of business, total, and group totals include kinda of business not shown separately.
Measures -of sampling varigbility are provided on page 16. For States comprising the Census regions, see page 20.
Table 2. PER CAPITA SALES OF SELECTED KINDS OF BUSINESS » ALL RETATI, STORES » UNITED STATES AND CENSUS REGIONS: 1959 AND 1958
Eata for 1959 based on preliminary eivilian population estimates for July 1, 1959, Data for 1958 baged on
B final eivilian population estimates for July 1, 1958, Amounta in dollarsa
United States Northeast North Central South Weat
Kind of business Percent Percent i Percent Percent Percent
1959 1958 change | 1959 1958 |change | 1959 1958 change | 1959 1958 |change | 1959 1958 |change
All kinds of business, t0t81eesesseesesn.. 1,235 | 1,169 +6 11,278 | 1,233 + | 1,267 | 1,193 +6 | 1,063 | 1,006 +6 1 1,461 | 1,354 +8
Durable-goods st0res, total.ve.ussonaneses. . 411 370 +11 382 355 +8 L 377 +12 370 336 +10 521 454 +15
Nondurable-goods stores, total........... s 824 799 +3 896 878 +2 83 816 +3 693 670 +3 940 900 4
Food BTOUD. cvneeotenrainnerennnnentnnnnennasansn 296 293 +2 337 338 0 289 288 0 246 242 +2 346 334 +4
Eating and drinking placeg........ Ceveesseanauas 89 86 +3 113 110 +3 94 90 4 59 56 +5 103 10 +2
General merchandise BTOUD teesnrocarsossncannanes 134 126 +6 124 119 +4 139 130 +7 123 116 +6 165 153 +8
Apparel grouPe.cecceeseeesa. sreetiiatenens. 76 73 +4 104 102 +2 67 65 +3 65 61 +7 72 67 +7
Furniture and appliance BTOUP e smtsecanncnnncanas 63 60 +5 T4 71 % 57 55 +4 54 52 + 78 71 +10
Lumber, building, bardware, farm equipment group 88 81 +9 68 61 +11 111 102 +9 T4 70 +6 102 96 +6
Automotive group.. Seesratettaannnetensana 226 197 +15 199 188 +6 227 193 +18 215 188 +14 294 243 +21
Gagoline service stations.... “seretcececttnesua. 96 92 + 73 69 +6 111 104 +7 91 88 +3 119 117 +2
Drug and proprietary BLOreSacsteescsonsannnannes 41 38 +8 39 37 +5 43 40 +8 36 34 +6 52 49 +6
Notes: All kinds of business, total includes kinds of business not shown separately. Neither population figures nor

For States comprising the Census regions,

See page 20,

sales figures include Alaska or Hawaii,
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FIG. 2.-PER CAPITA SALES OF SELECTED KINDS OF BUSINESS:
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Table 3. ESTIMATED SALES GF RETAIL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETAIL STORES
UNITED STATES AND CENSUS REGIONS » BY KIND OF BUSINESS: 1959 AND 1958

(Millions of dollars)

United States Northeagt North Central South Weat
Kind of business e
. Percent Percent Percent Percent ercent
5 ~ b
1959 1958 change | 1999 1958 change | 1999 1958 change | 1959 1958 change 1959 1958 change

ALl kinds of business, t0tal......cesess.. 46,672 143,852 +6 | 13,208 | 12,741 +4 113,768 | 12,970 +6 {12,275 | 11,254 +9] 7,421{ 6,887 +8
Food group..... D P e 21 19,461 +51 6,660 | 6,537 +2 15,8251 5,567 +5 1 5,133 4,741 +81 2,750 2,616 +5
Grocery BYOreS...ueevereeennnnneenresinaneea..] 19,502 18,590 +51 6,260 6,135 +2| 5,558) 5,298 +5] 4,993} 4,610 +81 2,691 2,547 +6
Eating and drinking placeBS................ veeenn 949 872 +9 387 363 +7 243 217 +12 229 205 +12 %0 87 +3
General merchandige grouP..use.eeceess. veeensens 14,520 13,413 +8| 3,456 3,260 +6 | 4,370 4,023 +91{ 3,993 3,675 491 2,701{ 2,455 +10

Departiment stores and dry goods, general 1
merchandige sLoreS....ceieirrircrernrennrones 9,871| 9,118 +81 2,280 | 2,161 +6 | 2,921 2,708 +91 2,616} 2,398 +91 2,033] 1,851 +10
Department stores..... .| 8,606 7,939 +81 2,177 2,064 +6 1 2,5731 2,350 +9 1 2,152{ 1,977 +9| 1,704] 1,548 +10
Variety stores............ esaeed 2,978 2,779 +7 8% 856 +5 813 764 +6 887 812 +9 382 349 +10
Apparel group....... sescssctactrsececarseseransss] 3,0481 2,805 +91 1,015 939 +8 823 756 +9 731 666 +10 479 444 +8
Women's ready-to-wear stores... 1,120 +9 343 34 +9 364 337 +8 304 272 +12 213 197 +8
Shoe BTOTeE.vareuierusiencesatenncsnernsnsones 937 851 +10 317 295 +7 236 221 +7 216 190 +14 168 145 +16
Furniture .and appliance Eroup......c.e.es... PR 965 957 +1 269 282 =5 223 214 +4 293 292 0 180 169 +7
Tire, battery, accessory dealerS.....c.evesoe..s 974 867 +12 163 147 +11 267 236 +13 417 369! +13 127 115 +10
Drug and proprietary storeS......cveseeeneesennn. 1,225 1,118 +10 159 154 +3 461 452 +2 380 313] +21 225 1991 . +13
Liquor gtores......... serscrsssterecsriecnasaesd 1,006 976 +3 315 31 +1 260 253 +3 265 259 +2 . 166 153 +8

Notes: Data do not include Alsska or Hawaii. A1l kinds of business, total, and group totals include data for kinds of business not shown geparately. TFor States
compriging the Cengus regions, see page 20.

FIG. 3.~ESTIMATED SALES OF ALL RETAIL STORES AND ORGANIZATIONS OPERATING 11 OR
MORE RETAIL STORES: 1959, UNITED STATES AND CENSUS REGIONS

ESTIMATED RETAIL SALES: 1959 YEAR-TO.YEAR PERCENTAGE CHANGES
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Merchandise on Hand

The cost value of merchandise inventoriesin retail
stores on December 31, 1959, amounted to $23.2 billionm,
5 percent higher than at the close of 1958. Of this
total, $12.7 billion represented the value of stocks
of nondurable-goods stores, and $10.5 billion the
inventoriesof durable-goods stores. Both categories
showed Increases In inventories of 5 percent over
a year ago.

A1l of the mg jor kind-of-business groups showed more
inventory holdings at the close of 1959 than at the
end of 1958, except for food stores and eating and
drinking places which showed no year-to-year change
in inventories. A 12 percent inecrease was recorded
for department stores, with the entire general mer-
chandise group showing stocks up 9 percent. End-of-
year Iinventories in spparel stores also showed a
9 percent gain over a year 8go, although women's
ready-to~wear gtores reported virtually no change
(+1%) . Shoe stores upl2 percent, contributed largely
to the Increase for the apparel group. The furniture

. and appliance groupand the lumber, building, lerdware,
farm equipment group each had end-of-year inventories
5 percent over those of December 31, 1958. Drug end
proprietary gtores also showed 5 percent larger in-
ventory holdings than the year earlier. The autauotive
group, which accounted for cne-sixth of the total
dollar volumeof inventories forall kinds of buginess,
showed only a 2 percent incresse, and the passenger
car dealers (franchised) component of this group
reported end-of-year 1959 inventories unchanged from
the previous year.

MERCHANDISE INVENTCRIES

In the warehouses and stores of organizations op-
erating 11 or more retail stores, merchandise held
for sale on December 31, 1959 totaled $5.3 billion
at cost value, 8 percent more than was held at the
end of 1958. The general merchandise group, which
accounted for more than 40 percent of the total ware-
house and store inventories of these orgenizations,
showed a year-to-year gain of 11 percent. On the
other hand, inventories in the food group, which
accounted for close to a fourth of the total, rose
by only 4 percent between year-end 1958 and 1959.

Sales-Inventory Ratios

Annual sales of all retail stores in 1959 were 8.7
times the cost value of year-end store inventories.
Although this ratio is 1ittle changed from 8.8 esti-
mated in 1958 for all kinds of business, varying
trends were noted for durable and for mnondurable-
goods stores. The sales-inventory ratio for the
latter category dropped from 11.2 to 10.4 over this
period, whereasthe ratiofor the durable-goods stores
rose from 6.0 to 6.6.

Among the dursble-goods stores, passengercar deal-
ers (franchised) showed a 1959 ratio of 10.5; houge-
hold appliance dealers, 6.6; lumber yards, 5.6; tire,
battery, accessory dealers, 5.4; furniture stores,
4.9; and hardware stores and farm equipment dealers,
each 3.3. Food stores showed a sales-to-inventory
ratio of 17.6, compared to 28.2 for thoge food stores
operated by organizations with 11 or more retail
stores. The ratio for department stores operated by
such organizations (8.2) was relatively close to the
ratio for all department stores (7.0). :

FIG. 4.-MERCHANDISE INVENTORIES: END OF YEAR 1959
ALL RETAIL STORES BY MAJOR KIND-OF-BUSINESS GROUPS
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Table 4. MERCHANDISE INVENTQRIES AND SALES-INVENTORY RATIOS OF ALL RETATL STORES
UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1959 AND 1958

(Millions of dollars)

Page 9

Merchandige inventorieg Sales- [Merchandige inventories Sales-
{at cost) mventgry (at coat) inventory
Kind of business December 3]-- ratic Xind of business December 3l-- ratio
Percent Percent
195 1959 | 195
1959 1958 o e 9 1958 8 change 1959 11958
All Xinds of buginesa, total.............|23,196 |22 098 +5 | 8.7 | 8.8 ||Furniture and applisnce group.................| 1,846 1,762 +51 5.6 5.5
Furniture, home furnishings stores.... 1,265 1,236 +§. 2; i.o
Furniture stores......cveevievencnesss 982 960 + . 7
Durable-goods stores, total.. sreeeel054s | 20,008 P25 e 159 Il Househola applisnce, T, radic stores.. 581 s26|  +11| 6.4 | 6.7
Nondurable-goods stores, tota were-.12,651 112, + : : Household appliance deBlerS...............| 435 390 +i2| 66| 7.0
Food group........ srereeeana) 2,460 | 2,452 0 [17.6 (20.1 Lgmu;’. rilaing, hartwre, fom eddment 3,381 | 3,221 5| 4.7 4.3
Grocery StOTeB.seersarasecvaasaiansraeaensnad 2,315 | 2,276 +2 {16.6 |19.3 Tumber yarde, building meterisis dealers 1,496 1,461 121 6.4 5.5
B2:% 1 - R 1,05 1,035 11 5.6 5.1
Eating end drinking Places......eceessesernass] 414 413 0 |33.6 |33.6 || lomer yarda....... 00t B - =4 IS B4 B
General mer ige group... 3,562 | 3,278 916067 Farm equipment dealers.......esevvevecnven..| 1,056 938 +13} 3.3 3.5
Department gtores and dry go Automotive ErouP..eeesescaiinnsiaiitncrenaonnn 3,837 +21 9.7 8.1
merchandige BLOTES..viirervssruseneenenansns] 2,424 | 2,165 +12 | 6.2 | 7.1 Paggenger car dealerf..i.eeecscness 3,214 +2110.6 8.7
Department atores..... 1,772 | 1,583 +12 | 7.0 | 8.0 Paggenger car dealers (franchised) 2,9%1 +0110.5 8.7
Vardety atoreS...viieeiivinincncnncrcenananes 684 641 +7 | 5.3 5.7 Tire, battery, accessory dealers.... 39 +31 5.4 5.5
Mail order (department store merchandise).... 250 234 +7| 5.8 6.2 Gasoline gervice gtations......... 70 212251 21.3
APDATEL ErOUD. . teveesusueracesraossncnconsonans 2,961 | 2,722 +9 | 4.5 | 4.5 ) Other retall StOreS...cvomeeeenes 3,703 + | 7.0 7.4
Men's, boys' eclothing, furnishings stores.... 701 683 +31 33| 3.3 Drug and proprietary stores.. 1,073 +5| 6.2 6.3
Women's ready-to-wear sLOreS........veveensns 714 710 +11 6.5 | 6.4 Liquor stores......ceeeveese . 510 +3| 8.0 8.9
Shoes B8t0re8..csevesincerarsanas ersenas 654 584 +121 3.4 1 3.5 JeWelry StOreS..avererscssescossccsasincenes 482 474 +21 2.5 2.4
¥ Based on only those establishments in business the full calendar year.
2 Includes lumber yards, bullding meterials dealers; paint, plumbing, and electrical stores. .
Notes: Date do not include Alaska or Hawail.Dolisr volumes and sales-inventory ratios for all kinds of business, total, and group totals include kinds of business
not ghown separately.
Measures of sampling vardability are provided on page 16.
Table 5. MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF RETAIL STOHES AND WAREHOUSES OF ORGANIZATIONS OPERATING
11 OR MORE RETAIL STORES, UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1959 AND 1958
Merchandise inventories, at cost (millions of dollers)
Total, warehouses® Sales-inventory ratio
a;xd stores Stores {stores only)
Kind of business December 31-- Percent December 31-- Percent
change, change,
1959 1959
1959 1958 from 1959 1958 from 1959 1958
1958 1958
A1 kinds of buginess, $ot8k.s.scsieeerenererrnnncnssniosovanenrnnsnnnnes 5,264 4,852 +8 4,077 3,741> +9 11.6 11.7
FOOQ ErOUP.essrsersnsrnsessannsonnnnnnoes 1,232 1,181 | . 724 696 +4 28.2 1.7
1,192 1,142 +4 102 676 +4 27.9 27.3
Eating and drinking placeS.....,eeceves.. 29 2% +21 16 15 +7 60.5 62.2
General merchandise Group...cesseceresens . 2,160 1,945 +11 1,913 1,734 +10 74 7.7
Department stores and dry goods, general merchandise stores 1,380 1,235 +12 1,212 1,078 +12 8.0 8.4
Department BOreB....uuisseessreereernsssssesessernennan 1,176 1,060 +11 1,024 920 +11 8.2 8.6
Varietyatores................................................................ 504 466 +8 453 422 +7 6.7 6.7
Appe.relgroup..............‘................................ 545 496 +10 481 438 +10 6.2 6.3
Men's, boys' clothing, furnishings stores... 65 61 +7 57 54 +6 4.2 4.1
Women's ready-to-wear SLOTeS.....eveeernneesss 139 127 +9 130 | 118 +10 8.9 8.2
5hoe BHOTeB.evetrnuersrecierasncmeneenn 214 188 +14 186 162 +15 5.0 5.1
Furniture and appliance group....... . 186 176 +6 122 112 +9 8.9 9.3
Furniture BtoTeB..ueisccisseeracecrsinesrseenncennasns . 38 54 +7 43 AQ +8 6.2 6.9
Lumber, building, hardware, farm equipment group.......... 302 275 +10 268 246 +9 4.8 4.8
Lumber yards, building materials dealers®....... 200 186 +8 148 175 +7 4.3 4.2
Lumber yards.....v.ceeeenea. 126 122 +3 121 117 +3 4.2 4.
Tire, battery, accessory QealerS......cecveve.es. 200 195 +3 169 161 +5 5.7 5.4
Drug and proprietary St0Te8..ccenvenrecennnsase 213 196 +9 153 137 +12 8.1 8.0
LiQuor SHOTre8.ceseeiareivarancan PP 169 164 +3 87 83 +5 12.9 13.0

! Warehouse inventories of Group II organizations are excluded from table 4.,
2 Intludes lumber yards, buillding materials dealers; paint, plumbing, and electrical stores.

Notes: Data do not imelude Alaska or Hawaii. All kinds of business, total, end group totals include kinds of business not shown separately.

Teble 6. ESTIMATED SALES AND YRAR-END MERCHANDISE INVENTQRIES OF RETATL STORES OF ORGANIZATIONS OPERATING

4 OR MORE RETAIL STORES, UNITED STATES, BY KIND OF BUSINESS: 1959

(Millions of dollars)

Merchandise inventories] Merchandise Inventories
(at cogt) (at cost)
Annual Percent Annual Percent
Kind of business sales De¢. 31, | change Kind of business sales Dec. 31, | change,
1959 1959 | 1959 : 1959 1959 1959
from from
1958 1958
411 kinds of ‘busine [ DU 5 5 General merchandise EroUP.......eeeveessssrsses 15,683 2,277 +12
o 88, tota. 3,470 2326 +8 Department stores and dry goods, general ’ ’
merchandise StoreB.caceererrrrinnnsennannes 10,816 1,543 +14
FOOL TOUD .« avuteinrruneeonsnsnrrernsssnrennes 21,932 823 +1 Department g10res. e uivieisiinriiiianen. 9,380 1,314 +15
Grocery stores.. L L LT TR TR 20,878 792 +2 || Drug and proprietary StoreS.......veceeeseeers. 1,47 192 +19

Notes: Data do not include Alaska or Hawaii. A1l kinds
variability are provided on page 17.

of business, total, and group totals ineclude kinds of business not shown separately. Measures of sampling
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FIG. 5.-SALES-INVENTORY RATIOS: 1959
ALL RETAIL STORES AND GROUP I STORES BY SELECTED KINDS OF BUSINESS

(Annual Turnover: 1959 Sales divided by year-end inventories, at cost)*
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TData based on establishments in business the full calendar year, except for those Group IL establishments which
may not have been in operation the entire year. Ratios exclude warehouse inventories of Group II stores.
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BUREAU OF THE CENSUS
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ACCOUNTS RECEIVABLE

Retail stores of the United States reported $12.7
billion in accounts receivable balances owed by cus-
tomers as of December 31, 1959, about 4 percent more
than the $12.1 billion reported as of the same date
a year ago. This upward movement in retail store
credit outstanding was due to a 12 percent increase
in installment account balances, which went from
$5.0 billion at the end of 1958 to $5.7 billion at
the end of 1959. The amount outstanding in charge

accounts dropped slightly from $7.1 billion as of
December 31, 1958 to §$7.0 billion for the same date
in 1959. Of total accounts receivable balances re-

ported at year-end 1959, charge accounts represented
55 percent while amounts outstanding in installment
plans accounted for 45 percent. The comparable ratios
for 1958 were 59 and 41 percent, respectively.

The data shown for accounts receivable balances in
this report reflect only amounts owed to retail stores
and do not include amounts owed to other organiza-
tions, such as financial institutions, for retail
purchases. It should also be noted +that changes in
receivable balances from year to year reflect changes
in the practice of discounting ar selling receivables
to banks, fipance companies, and others, as well as
changes in the amounts of goods sold on credit and
in the rates at which customers made payment.

Department stores reported unpaid balances totaling
$2.7 billion at the end of 1959, more than a fifth
of the total for all retail stores and more than was
owed to any other single kind of business. This
category also showed a year-to-year increase of 14
percent, somewhat less -than the 20 percent increase
for mail-order houses (department store merchandise).

Receivable balances for nondurable-goods steres, in
total, amounted to $6.3 billion at year-end 1959,
half of the total for all stores. Among the durable-
goods stores, the furniture and appliance group re-
ported 1959 balances of $2.2 billion; the lumber,
building, hardware, farm equipment group, $1.9 bil-
lion, and the automotive group, $1.5 billion. As
compared to year-ago credit outstanding, the furniture
and appliance group reported an increase of 4 percent
in contrast toa 5 percent decline for the automotive
group. Balances for the lumber group were unchanged.

Close to three-fourths of the total year-end 1959
balances due from customers of furniture and appliance
stores, and almost two-thirds of the total for the
general merchandise group, represented installment
accounts outstanding. In contrast, 87 percent of the
total receivable balances outstanding for the lumber,
building, bardware, farm equipment group were charge
account balances. For the automotive group, about
equal amounts were outsitanding inboth types € accounts.

Stores of organizations operating 11 or more retail
stores accounted for $3.6 billion of total receivables
at the end of 1959, 17 percent more ‘than was held at
the close of 1958. Three-fourths of the eredit bal-
ances owed by customers at the end of 1959 to stores
of these organizations was in installment accounts,
$2.7 billion as compared with $0.9 billion in charge
accounts. General merchandise stores operated by
such organizations reported $2.2 billion of accounts
recelvable balances, 20 percent more than for the
same period a year earlier and 59 percent of total
1959 receivables of these organizations in all kinds
of business.

Table 7. ACCOUNTS RECEIVABLE OF ALL RETAIL STORES, UNITED STATES » BY KIND OF BUSINESS: END OF YEAR 1959 AND 1958

(Millions of dollars)

A1l retail stores All retail stores
Kind of business December 31-- Percent Kind of business Decerber 31— Percent
change, change,
1959 1959
1959 1958 from 1959 1958 from
1958 1958
All kinds of business, £0t81eeetvesssencenanes 12,662 12,148 +4 dFurniture and appliance group 2,174 2,086 +h
Furniture, home furnishings stores 1,650 1,587 +h
i Furniture :Stores.v.eesecscnss.. . 1,485 1,405 +6
Durable-goods stores, totalisesesssvevesseesssan 6,314 6,214 +2 Household appliance, TV, radio store 524 499 +5
Nondurable~goods Stores, t0t8).ereeversasenenens 6,348 5,934 +7 Household appliance stores 461 430 +7
FOOd ZrOUPtereseeisetatesnessseeaccrsossanesnonacnes 396 383 +3 Lumber, building, hardware, farm equiplnentlgr oup 1,859 1,861 0
Lumber yards, building materials dealers: 1,322 1,254 +5
[ Lumber yards 9.
Eating and drinking Places..eceeescessossssocnosenes 74 57 +30 “ o 2
General merchandiSe ErOUD...:iseessssssosnscssannnses 3,350 2,931 414, [AUtOIObIVE BTOUDL..ssrvniiiiiiiieciniiiie 1,471 1,561 -5
Department stores and dry goods, general . Passenfer Car dealerS.svescrsrsrescenonas 1,049 1,093 4
MErehandise STOreSeerssssraierercrorocenssnonsans 2,827 2,489 +14 Passenger car dealers (franchised) o7 1,011 -3
DePATtIENt SEOTES e usnrnennrnensnonennorsonons 2,686 2,355 414 | Tive, battery, accessory dealers.........ceeersn. 392 38 +2
Mail order (department store merehandise).v.vne... 411 342 +20
Gasoline service 54ationS.eesrvesveeeresonecssnenss 413 390 +6
ADDATEL BrOUD. s veeraeveeamtsasronerennssssinnsanennn 978 982 0
Women's ready-t0-wear Stor€S...eiecsvecesseescesss 427 441 =3 [[Other Tetall SH0reS.rssesresncsosaceerencnnsnsonnne 1,947 1,917 +2

1 Includes lumber yards, bullding materials dealers; paint, plumbing and electrical stores.
All kinds of business, total, and group totals inelude kinds of business not shown separately.

Notes: Data in this table do not include Alaska and Hawail.
Measures of sampling variability are provided on page 17.
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FIG. 6.-TOTAL ACCOUNTS RECEIVABLE: END OF YEAR 1959 AND 1958
ALL RETAIL STORES BY SELECTED KIND OF BUSINESS
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Table 8. ACCOUNTS RECEIVABLE OF ALL RETAIL STORES, BY CHARGE AND INSTALIMENT ACCOUNTS ge
UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1959 AND 1958

(Millions of dollars)

Total Charge accounts Installment accounts

Kind of business December 31-- iﬁﬁ;g December 31-—- | i;:sz:f December 31-- zf;:::j

1959 1959 1959

from from from

1959 1958 1958 1959 1958 1958 ?.959 1958 1958
A11 kinds Of DUSINESS, $0TALurescssnnunssooronanisonsessnnasnsesassonss 12,662 12,148 +h 7,009 7,119 -2 5,653 5,029 +12
Durable-goods stores, total.. sesesessserastnnscavierronnne 6,314 6,214 +2. 3,225 3,273 | ~1 3,089 2,941 +5
Nondurable-goods stores, t0tale.ccscrericrscnrearcansacsnsensorcsesanenrs 6,348 5,934 +7 3,784 3,846 ~2 2,564 2,088 +23
FOOQ BrOUD e susuenacssecestressesnssssesenssosssssesssanrncsosncssnrasssannes 39 383 +3 372 368 +1 24 15 +60
General merchandise GroUPssivacesrsessssscscasssranssnssacsesrsoassnasenssnen 3,350 2,931 +14 1,144 1,134 +1 2,206 1,797 +23
Department stores and .dry goods, -general merchandise StOTeS..e.essess . 2,827 2,489 +14 1,075 1,066 +1 1,752 1,423 123
Department S10reS8. cuectssienseteteasansecrocsasssionasesvonsonsnrsnensons 2,686 2,355 +14 1,003 984 +2 1,683 1,371 +23
ADPAI@]l GTOUDs - eveseretasssonsseresencssassctsrstssanssosensnanosnrnssasnsnes 978 982 [¢] 730 761 4 248 221 +12
Furniture and 8pPliBnee SrOUD..eetessssssssessarssstuaesnnnsasassscassssnnnan 2,174 2,086 +4 613 643 -5 1,561 1,443 +8
Lumber, ‘building, hardware, farm equipment EIOUD..«.eesescesseasesscsncssonse 1,859 1,861 o 1,616 1,604 +1 ) ) ™)
AULOMOLIVE GrOUPecveresssetsnsncusasisonssonssosssnnsencnessescnanssssnsansen 1,471 1,541 -5 710 756 s -6 761 785 ~3

1 :Not shown because of high sempling variability.

Notes: Data in this table :do not include Alasks end Wawaii. All kinds of business > total, and group totals include Xinds of business

not shown separately.
Measures of sampling variability are provided on page 17.

Table 9. ACCOUNTS RECEIVABIE OF RETATL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETAIL STORES, BY CHARGE AND INSTALIMENT ACCOUNTS
UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1959 AND 1958

(Millions of dollars)

Total Charge accounts Installment accounts
Kind of business December 31-- geh:n"'z;‘f December 31-- :g:gzzf December 31-- gﬁ:ﬁ;:f

1959 1959 1959

from from {rom

1959 1958 1958 1959 1958 1958 1959 1958 1958
All ¥inds of business, t0t8Leuesesvncerionnseass 3,633 3,101 +17 902 851 +6 2,731 2,250 +21
Durable-goods stores, 10taleseecssssosssoccsscnoonas caeees 1,121 979 +15 264 232 +14 857 747 +15
Nondurable-goods Stores, t0tleeeucenssscsrencencanasnn remssene 2,512 2,122 +18 638 619 +3 1,874 1,503 +25
General merchandiSe GroUD.ssessscesecocsesesinssessnanss 2,151 1,796 +20 396 403 -2 1,755 1,393 +26
Department stores, and dry goods, general merchandise stores.. sesins 1,711 1,442 +19 390 396 1 -2 1,321 1,046 +26
Department BHOreS.eucesersisesssessestsiasroiosncersnnescesssanconcsannas 1,677 1,412 +19 384 387 -1 1,293 1,025 +26
Apparel ErouPsissesecsssass St B rEtesavteeetetacacnbernetteatetaststentnteann 213 190 +12 122 110 +11 91 80 +14
Furniture and appliance ETOUPessssanosanonnnssccsansonasesiscnnsencansocnanns 397 371 +7 37 49 24 360 322 +12
Iumber yards, bullding materials deRLers! vuue.neseeeeeesesceeseoeesenresosns 140 126 +11 134 116 C 416 (% (O] 3
Tire, battery, BCCESSOTY QeA1eTBusctsesessansivernseisnsnsesanssansensancnnee 242 220 +10 56 43 +30 186 177 +5

! Includes lumber yards » building materials dealers; paint, plumbing, and electrical stores.
2 Not shown because of high sampling varisbility.

Note: Data in this teble do not include Alaska snd Hawaii. A1l kinds of ‘business, total, and group totals include

kinds of busineas not shown separately.
Measures of sampling variability are provided on page 17.
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FIG. 7.—ACCOUNTS RECEIVABLE ON CHARGE ACCOUNTS AND
INSTALLMENT ACCOUNTS: END OF YEAR 1959 AND 1958
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SAMPLE DESIGN AND RELIABILITY OF THE DATA

Sample Design

I. Sales and Inventories

Data on sales and inventories in this report were
compiled from reports received in the 1959 Annual
Retail Trade Survey, which was based on essentially
the same probability sample wused by the Bureau of
the Census to produce monthly estimates of sales of
retail stores published 1in the Monthly Retail Trade
Report. The 1959 sannual sample consists of the
following components:

A. Group IT firms--Organizations which, in the
1954 Census of Business, were reported as operating
11 or more retail stores in the United States. All
of these large organizations are included in the

sus Sample Areas mentioned above. These land
segments are divided into 12 panels so that, in
general, "small" stores in a different group of
land segments are personally enumerated each
month of +the year for purposes of ‘the monthly
report. The stores located 4n three of these
panels (November, December, and January panels)
were included in the annual survey.

APPROXTMATE NUMBER OF RETAIL STORES IN THE
1958 ANNUAL RETAIL TRADE SAMPLE

Group I stores
Total Group II
stores YLarge" "Special area] "Small
stores segment gtores stores
122,000 87,000 6,000 6,000 23,000

sample. Group II orgahizations generally provided
one report for all of their retail stores. For
those Group II firms with retail stores in more
than one kind of business, the reported figures
were prorated among the different kinds of business
on the basis 'of the percentage distribution of the
firm's total sales by kind of business as reported

II. Accounts Receivable

Statistics an accounts receivable have been compiled
each month, effective with January 1959, based on a
subsample of the probability sample discussed above
that is used to produce monthly estimates of sales

in the 1954 Census of Business. The kind of busi-
ness data presented in both the 1958 and 1959
Annual Retail Trade Reports were derived by this
method. The corresponding statistics in prior
Annual Retail Trade Reports were derived by a dif-
ferent method and as a consequence are not strictly
comparable.

B. Groﬁg I stores--Selected stores of organiza-
tion which, in the 1954 Census of Business, were
units of organizations operating 1 to 10 retail
stores. Stores selected for this portion of the
sample are located within 230 Census Sample Areasl.
These Census Sample Areas generally consist of
combinations of +two or three counties and were
chosen randomly (with known probability of selec-
tion), one from each of 230 primary strata. Within

these 230 Census Sample Arveas, the sample consists
of:

1. '"Large" Group I stores, those stores whose
annual sales in 1954 exceeded a designated amount
varying by kind of business and Census Sample
Area. All of the Group I "large" stores are in-
cluded in the Bureau's monthly sales survey as
well as the annual survey.

2. '"Speclal" area segment stores, stores other
than "large" stores described in 1 above located
in a subsample of land segments (selected with
known probability) within the Census Sample Areas
and qualifying on +the basis of either of the
following criteria: (a) their 1954 sales exceed-
ed criteria ranging from $150,000 to $300,000 by
kind of business, or (b) their monthly sales from
June 1957 through May 1958 exceeded criteria
ranging from $11,800 to $39,400 by month and kind
of business. All "special” area segment stores
are included in the Bureau's monthly sales survey
as well as the annual survey.

3. "Small" stores, all remaining stores located
in the subsample of land segments within the Cen-

1

included in the sample, regardless of location.

of retail stores, as follows:

A. Group IT firms and Group I stores canvassed by
mail each month for sales figures (categories A,
Bl, and B2 above) were subsampled on the basis of
their accounts receivables as of December 31, 1957,
as reported in the 1957 Annual Retail Trade Survey.

1. Respondents whose total receivables exceeded
certain specified criteria were assigned to a
"fixed" panel wvhich is canvassed monthly for
accounts receivable data. These criteria vary
by Census Sample Area and by sample component,
with one set of criteria established for the
"special" area segment stores and snother for the
other sample components.

2. Respondents with +total receivebles below
these criteria were divided into 12 "rotating"
panels. Such panels report for only +two suc-
cessive months each year, depending upon the
"rotating" panel to which they are assigned.
For example, the January panel is canvassed
for end~of -month January and February recelvables,
the TFebruary panel for February and March re-
ceivables, etc.

B. All Group I "small" stores described in I, B3
above are canvassed for accounts receivable data
for the month that +they are enumerated for sales
figures. For both sales and receivables data,
these establishments are also canvassed for fig-
ures for the previous month, thus providing data
for itwo consecutive months each year.

The December 31, 1959 accounts receivable data
published in this annual Tetail trade report rep-
resent the estimates produced in the monthly ac-
counts receivable survey for that month. Comparable
data for December 1958 shown in this report, on
the other hand, were compiled from reports received
in the 1958 Annual Retail Trade Survey and were
thus produced by means of different sampling and
estimating procedures.

Group I stores with sales of $5 million or more in 1954 are an exception, such establishments being
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Religbility of the Data

Because the estimates obtained are based on a sam-~

ple, exact agreement is not expected with the resultis

that would be obtained from a complete Census of re-

tail stores in which the same enumeration procedure
is used. However, because every retail store in the

United States has had a chance of being selected for
the sample, and because the probability of selection

for each store in the sample is known, it is possible

to approximete the sampling variability of the esti-
mates made from the sample.

Approximate measures of the differences which may
exist because of sampling for the estimates are shown
in ‘tables 10 to 13. Measures of -sampling vari-
ability for sales-inventory ratios of retall stores
have not been computed, but, in general, are expected
to he less than those for merchandise inventory dollar
volume estimates.

The measures of sampling variability shown are at
the one sigma level. At this level, the chances are
two out of three that the amounts estimated in this
survey would differ from the resulis of a complete
Census using the same enumeration procedure, by less
than the percentage shown. Although certain data
not expressly shown in this publication maybe derived
by subtraction, it should be pointed out they are
subject to higher sampling variabilities and should
not be used in meking comparisons.

Measures of sampling variebility shown in this re-
port do not include biases which might arise from
differences of response or nonreporting. Nonresponse
amounted to about 3 percent for inventories, 6 per~
cent for sales, and 14 percent for accounts receivable.

‘

Table 10. SAMPLING VARIABILITY FOR DOLLAR VOLUME SALES ESTIMATES OF ALL RETAIL STORES
Sampling variability (percent) Sampling variability (percent)
Kind of business Kind of business
United |North- | Rorth United_INorth— North
States | east |Central South | West States| east iCentral South | West
All kinds of business, totaleseeeas. . 1 2 1 2 3 || Furniture and appliance ErouPesesssssescns 3 6 5 4 5
- Furniture, home furnishings stores...... 3 6 6 5 B
Durable-goods stores, total... 2 3 3 3 5 Furniture storeS.scesncaciscscccsacnss 4 8 7 6 9
Nondureble-goods stores, total. 1 1 1 2 2 Household appliance, TV, redio stores... 4 - 5 7 8
Food EroUpPe.cessccevcssns estssssenannenas .o 1 2 2 2 4 || Tumber, building, hardware, farm equipment
Grocery storeS.icsccccecacscacssane cevene 1 2 2 2 5 ErOUDecscsonann seseresseasenttanscanaenes 3 5 4 5 7
Eating and drinking placeS.csieessvecnsense 2 5 3 .5 5 Tugber yards, bullding mterials dealers 3 8 & 6 7
Lunber yardS..cessesesrcsscsssessvsocss 4 9 6 8 10
Eating placeS..ccesesasccsnans cenvenvenas 3 5 4 5 6 Hardware stores...... T 4 7 6 8 ~
General merchandise EroUD«.sseecsccscassese 1 1 1 3 4 Automotive
BTOUDPs«sonrassns cresvnena 3 4 4 4 9
Department stores and dry goods » general
merchandige SHOTeS. .. ... e 1 1 2 4 5 Passenger car dealers (franchised 3 5 4 4 10
Department stores.. 2 1 2 5 6
Variety storegecciicecicncees 2 2 3 3 *5 Ji Gasoline service stations......... cesanann 2 3 3 3 5
Mail order (depariment store merchandiee) N Q)] H (€3] (&3]
AppRTE] ETOUDecessssseasassvicsasoncissnan sea 3 6 4 5 6 || Other retail storeS.sescssccccicncess 3 3 4 8 4
Women's ready-to-wear -stores neee . 3 5 2 7 8 Drug and proprietary stores.... 2 5 4 4 6
Shoe 5t0re8eseencsesees sesssesssnsnsnsnes 4% 7 7 7 6 Liquor storegeses... tevasessnncann 3 6 6 8 7

1 Sampling variability is very low because a large part of the estimate 1s accounted for by Group II firmes, which are included on a certainty rather

basis and are therefore not subject to sampling variebillty.
Notea: Sampling variability of the 1959 sales data are not available.

than a sample

The esgtimetes of the sampling varisbilities shown above, which were those derived from the

1958 sales statisties, mre believed to be suiteble approximations of the sampling varlabilitles of the 1959 gtatistics.
Data -on sales of stores of organizations operating 11 or mere retall stores are not based on a sample and ere therefore not subjlect to sampling variability.

Table 11. SAMPLING VARIABILITY FOR MERCHANDISE INVENTORY ESTIMATES OF RETAIL STORES
Sempling varisbility Sampling varisbility
(percent) (percent)
All refail stores All retail stores
Kind of business Kind of business
Dollar Year~to- Dollar Year-to-
volume year volume Yyear
estimate change estimate change
A1l kinds of business, totBlicescesscsassanensanaces . 1 1 }} Furniture and appliance groUPssecssccesscsssareronssncss s 2 2
Furniture, home furnishings stores.. . 4 3
Furniture storeS.esescecscesssnass 5 3
Durable-goods stores, total..esavc.. seesanaen 2 1 Household sppliance, TV, radio stores.. & %
Nondurable-goods stores, total........ assssannss cesenes k3 1 Household appliance ealerS..ess.sss 7 4
Lumber, bullding, hardware, farm equipment group.s.secesse. 3 2
Food BroupPescessscessnscsses ceemeserecsesasnarsaracsanarsan 2 NA Lunber yards, bullding mx,aberials denlers. o % 3
GTOCETY ELOTESBescracsansscasnorionesssnsasivessssnsovanee 2 NA Lumber yards 4 A
s Hardware stOreB...ss. ceean 5 2
Eating and drinking places 4 3 Farm equipment dealers. “ee 8 4
CGeneral merchandiBe groUP.seccscsssessossssssncacccrnnsnsen 2 1 |} Automotive group.se... . 3 2
Department stores and dry goods, general merchandise Passenger car dealers.. 3 2
BEOreSerirenctiuencrsoctraracarnconcacanne seesvsavevanae 2 1 Passenger car dealers (i‘ranchised)..... 4 NA
Department stores. 2 1 Tire, battery, accessory dealers... 5 3
Variety BtOreB.cesececccacecncecnsns 3 2
Mail order (department store merchandise).,.............. (] (1) Gesoline service stations...ee.... veseser 3 2
ADDATEL ErOUDessosossssrcoarnoscssorsossvcasasessnssasasane 4% 2 {1 Other retall StOreS.eccevescascervarsensacanacnsen seestenan 2 2
Men's, boys' clothing, furnishings stores.... . 6 4 Drug and proprietary stores..... 4 2
Women's ready-to-wear storeScsesesceccvcese .e 4 2 1iquor BtoTeSsciacsacnnantenss 5 2
Shoe EHOre8icessrsscscrcsrsssonvinsrerisorsnsssnnosonaness 5 2 Jewelry StoreSeceenssscsss 6 3

Note:

1 see footnote (), teble 10. NA Not available.

Date on inventories of stores of organizations operating 11 or more retall stores are not based on a sample and are therefore not subject to sampling varismbility.
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Table 12. SAMPLING VARIABILITY FOR MERCHANDISE INVENTORY ESTIMATES OF
ORGANIZATIONS OPERATING 4 CR MORE RETAIL, STORES

Kind of business Sanpling
variability
(percent)
All kinds of business, o1 1
Food ETOUD e e nansctsnionneecressssconosssenssanssscnncsossnnesaseas 2 .
Grocery StOreSssseesssccess een . ee cetrenesaacann 2
General merchandiSe ErOUD..seseesssoasscecsescocnsnnss . . . 1
Department stores and dry goods, general merchandise Storeg...... 1
Department STOTeBeesesraiarernsinveoesossecsoranconassanennnnns 2
Drug and proprietary ShOreS..uecesceeeesesssessasessnonssancsnsenns A
Note: Data on inventories of stores of organizations operating 11 or more retail
stores are not based on a sample and are therefore not subject to sampling variability.
Table 13. SAMPLING VARTIABILITIES FOR ACCOUNTS RECEIVABLE ESTIMATES OF RETAIL STORES
Sampling varisbility of dollar volume estimates Sampling veriability of dollar volume estimates
{pereent) (percent)
1 G IT stores®
Kind of business All stores Group II stores Kind of business A11 stores roup stores
Charge |Install- Charge |[Install- Charge |{Install- Charge {Install-
Total accousxts ments Total accougxts ments Total mecounts| ments Total |, ts] ments
A1l kinds of business furniture and appliance group... 4 5 5 1 5 (2)
BOtALeesetrenrrrasnencass 1 ‘2 2 1 2 1§ Furniture, homwe furnishings
8LOre8ascecnnsesns 4 - - - - -
Furniture stores. 5 - - - -
Durable-goods stores, total. 2 2 3 1 2 1}l Household eppliance, TV and
Nondurable-goods stores, 7adio stores.eccaricrovensaen 5 - - - - -
L2 - 2 2 2 1 2 1 Household appllance dealers. 8 - - - - -
" g _|umber, bullding, hardware,
Food group.cecceccscscsocaneraens 4 - - £ArT SQUIDHENt ErOUD ..y -reuao. 3 4 - - - =
| Lunber yards, building
Eating end drinking places...... 72 15 3 -1 - - iateriote deaters. 4 - - 2 4 -
5 - - - - -
General merchandise group....... 2 & 2 1 1 5 5 6 - - -
Dept. stores and dry goods, Pa T CAT GeBlerS...cssasns 6 - - - - -
general merchandise stores... 2 4 2 R o R ;ﬁz:giger caredealers
Department StOreS..sceseas.s 2 4 2 (?) 3 Q)] (£70TCHLE6A) 4 vrn s ennneeans 7 - - - - -
Mail order (depertment 3 3 3) _]l Tire, batiery, accessory
store merchandise)....sesreen ) ) ( N - dealelSeeesncrsscsnsesn . 4 6 4 1 1 2
ta . . 4 - - - - -
Apparel groUPssiccscacescacasnns 4 4 asoline service stations
Women's ready-to-wear stores.. 5 - - 3 5 410ther retail BtOTeScvcacnaravons 4 - - - - -
L A portion of the Group II stores accounts receivable estimate is based on a sample and is therefore subject to sample variability.
2 Sampling veriebility less than .5 percent. .

3 See footnote (1), table 10.
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EXPLANATION OF TERMS

Retail trade

Includes those establishments primarily engaged in

gelling merchandise for personal, household, or farm
consumption.

Some of the ortant characteristics of retail
trade establishments as definedfor this survey, are:

The establlishment is a recognizable place of business
and ig engaged in activities +o attract the general
public 1o buy; the establishment buys or receives
merchandise as well as sells; the establishment may
render services or may engagein processing incidemtnl
or subordinate to sellinmg. Not all of these charesc-
teristics need be present, and some are modified by
trade practice. Excluded from retail trade are ped-
dlers and itinerant vendors without an established
placeof business. Also excluded are places of business
operated by institutions and open only t6 their own
members or personnel, such as school cafeterias,
cafeterias operated by industrial plantes for their
employees, and establishments operatedly agencies of
the Federal Government ma Military posts, at hospitals,
etc. However, liquor stores operated by States,
counties, and municipalities are included.

Retalil stores

Separate places of business primarily engaged in
gelling merchandise at retail, including separate
departments in such stores leased to others.

In addition to those kinds of business readily rec-
ognizable as retall stores, such as grocery stores
and drug stores, the term retall stores also includes
eating and drinking places, gasoline service statiams,
Iumber yards, coal yards, mail-order houses, estab-
lighments from which direct selling (house-to-house)
is conducted, and establishments which sell merchan-
dise through coin-operated vending machines. Stores
with ammual sales legs than $500 duringthe year 1959
were excluded from the tabulations for this report.

Sales

Total receipts from customers during the year after
deduction of refunds end allowances for merchendise
returned by customers. Receipts from repairs and
from other services to customers, sales for resale,
and sales taxes and excise taxes are included in the
sales data.

The sales figures represent total salesand receipts
of all establishments primarily engaged in reteil
trade. They do not inelude sales at retail by manu~
facturers, wholesalers, service establishments, and
other businesses vhose primary sctivity is other
than retail trade.

Merchandise inventories

Stocks of goods (valued at cost) held for sale
through retail stores. Merchandise Inventories of

organizations operating 11 or more retail stores are
shown for stores and combined for stores and ware-
houses. Included are only +thosge warshouses which
maintain a supply of merchandise primarily intended

for distribution to retail stores within the organi-
zation.

Merchandise inventories exclude the value of fix-
tures, furnishings, equipment, and supplies wused in
store and warehouse operations and not held for re-
sale. Inventories were reported as of the close of
the calendar years, except for some businesses which
used a fiscal year rather than the calendar year for
accounting purposes. ILess +than 20 percent of the
retail store inventory total refers to a fiscal-year
end other than December 31, but this varied by kind
of businegs (varying from about one-third for stores
in the food and general merchandise group to about
5 percent for the automotive group). For most kinds
of business, the majorityof such fiscal-year reports
provided January inventory figures. Data so reported
have been accepted and included in the tabulations
without adjustment.

Seles-inventory ratio

The relationship of annual sales to December 31
inventories, derived by dividing annual sales by the
cost value of year-end inventories.

This sales-inventory ratio is baged on data for _
thoge stores in operation throughout the full year
only, except for the ratios for organizations with
11 ar more stores which are derived from asnnual sales
figures containing sales of some stores not in oper-
ation the full year. Ratios for organizations with
11 or more stores are baged on store Inventories only
and do not inelude warehouse inventories.

Accounts receivable

Balances of credlt sales due retail stores from
cugstomers. :

The data in this report refer to recelvables out-
standing as of the end of the year. Recelvables
againgt which the firm mayhave borrowedare included.
However, credit paper discounted or sold to others
and accounts actually charged off as bad debts are
excluded. For example, consumer credlt paper sold to
financial institutions and collection agenclesis not
included. Also excluded are accounts charged on
credit cards uged by other organizations, such as
oil companies, OCentral Charge Service, Diners!
Club, ete.

Charge account recelvables--receivables outstanding
for which full payment was scheduled to be made at
the end of the customary billing period.

Installment account receivables--receivables out-

standing for which payment was scheduled to be paid
in two or more partis.
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ANNUAL RETATIL TRADE SURVEY KIND-OF-BUSINESS CLASSIFICATION AND CORRESPONDING
STANDARD INDUSTRIAL CLASSIFICATION (SIC) CODES

Annual retail trade survey kind-of-business
clagsification

Corresponding 1957 SIC code

FOOd EroUpDsscecscscensasssssccssosssssansssssonesnse
Gro%ery StOreSeseessececsesssosscocossananssnnns

Fating and drinking placeS..ceescossccscacocsansns

General merchandiBSe SIOUP.cecccccsscasecsosscconss
Department stores and dry goods, general
merchandise St0reSescccesecesssesscsscsnscncos
Department StOreSeececessecesssscessasosncansae
Variety stOreS.ceesseeaccassscsascscesscscncsss
Mail order (department store merchandise)......

ADPArel ErOoUPesssscccsscesssssossnvenssosaessssase
Men's, boys' clothing and furnishings stores...
Women's ready-to-wear StOreS.cscovescsssscssssns
ShOe SLOreS.eescssaccssnnsnnsssseancscasiassanas

Furniture and appliance grouUDsceecscscoasscsassess

Furniture, home furnishings storesS.ceisecesssse
Furniture StOreSecccccssccecncecnaceconscssane
Household appliance, TV, radio storeS..ceseceses
Household appliance dealerSicecscescssccsacses

Lumber, building, hardware, farm equipment group.
Lumber yards, building materials dealerSeecees..
Lumber yJardSeecotesesssascosssacnssassssccnne
Hardware S10YeSeescsesccccacsscnsascesssscssccns
Farm equipment dealerS..ceeeses..

Automotive EroUPesccssssssssccsensscsasssasssenns
Passenger car dealerSecessccssssssoscssasacanss
Pagsenger car dealers (franchised).e.eesocess
Tire, battery, accessory dealerS.cessscescsscas

Gasoline service stationNS.eeecevscescesasensansnas

Other retail StOrESeeevecscceeasocsnsnnsacsnsonss

Drug and proprietary StoreS..eseesvescoacaccosas
LiQUOT SLOreS.ercosteenreeresorasronssscrconnes

Jewelry storesS......

9S4 sPENILEISGISEOIOTOEOCACESEEOIOSEAEOOTDN

54
541, excluding delicatessens

58
53 (See note below.)

531 and 5392
531
533
5322

56

561
562
566

57, exeluding 5733 (music stores)
but ineluding 5932 (antique stores)
571
5712
572 and 5732
572

52

521, 522, 523, 524
5211

5251

5252

55, excluding 554 (gasoline service
stations)

551 and 552

551

553

554

59, excluding 5932 (antique stores)
but including 5733 (music stores)

591

592 and part of 92 and 93 (1liquor

stores operated by State and local
governments)
597

Note:

In the Standard Industrial Classification Manual, nonstore establishments,

such as mail-order houses, merchandise vending machine operators, and direct
selling (house-to-house) organizations are all included in the general

merchandise group.

In the Annual Retail Trade Survey, such establishments

are classified with store-type establishments on the basis of the commodities

sold.

On this basis, mail-order houses (department store merchandise) are

included in the general merchandise group, but other nonstore establishments
are classified in other kind-of-business groups in the Annual Retail Trade

Survey.
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